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TRADE NEWS:
CBP-ACE Post Release Deployment Rescheduled
On June 27, 2017, Customs and Border Protection (CBP) announced a delay in the development of the
Automated Commercial Environment (ACE) post-release capabilities that had been scheduled for July 8,
2017.
Based on the need for changes that will allow ACE deployment of these post-release capabilities, while
also ensuring that they continue to interface seamlessly with collections in the legacy system, the following
processes have been rescheduled:
• Liquidation (except for the previously deployed electronic posting of the Notices of Liquidation on
CBP.gov)
• Reconciliation
• Drawback
• Duty deferral
• Statements
• Collections and the Automated Surety Interface (ASI)
The current phased deployment schedule is as follows:
• ACE Deployment G (September 16, 2017) – Non-ABI Entry Summary/Lineless (for CBP only), Duty
Deferral, e214 (electronic Foreign Trade Zone admission) and Manufacturer ID Creation
• ACE Deployment G (December 16, 2017) – Statements
• ACE Deployment G (February 24, 2018) – Reconciliation, ACE Core Drawback and Trade Facilitation
and Trade Enforcement Act (TFTEA) Drawback, Liquidation and Automated Surety Interface (ASI)
Importers will have to wait and see as retraining will be provided by CBP for Customs personnel and CBP
will be providing updated materials on each capability prior to these scheduled deployments.

Baltimore Headquarters
1215 E. Fort Ave, Suite 201
Baltimore, MD 21201

Phone
1-888-you-1915

www.shapiro.com

you@shapiro.com

This newsletter is for informational purposes only. Although every effort is made to ensure accuracy, Samuel Shapiro & Company,
Inc. assumes no legal liability for any erroneous information. Links to other websites are provided for reference and convenience
and do not constitute endorsement of the content of those sites.

2

Drawback Deployment
Your drawback provider will be able to guide you as to what capabilities are available as CBP deployments
roll out. Drawback options are listed below.
Between February 2018 and February 2019, trade users will have the option to file either Core Drawback or
TFTEA Drawback.
Core Drawback includes the following:
• Consolidation to entry type 47
• For electronic claims, submission of entire drawback package electronically
• System validations
• Integration with post release processes
• - Improved system controls
• - Does not require line level reporting
TFTEA Drawback includes the following:
• Substitution based on 8-digit HTS or Schedule B number
• Requirement to file all drawback claims electronically
• Recordkeeping requirement three years from date of liquidation
• All claims due five years from date of importation
• Reliance on documents kept in “normal course of business”
• Requires line level reporting
For additional information, please visit CBP’s ACE and Automated Systems page under What’s New with
ACE for guidance, timelines, and FAQ’s on Drawback, Duty Deferral, Liquidation, Reconciliation and ACE
Reports.

New Electronic Format for Broker’s Examination
The October 25, 2017 exam will be conducted in electronic format. The examination will be given at various
locations.
Customs has contracted for 6 feet of space for each test taker and this space will include a monitor and
CPU. The applicant will only have access to the online exam and no other websites.
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Applicants should take the following materials to the examination:
• Harmonized Tariff Schedule of the United States (2017 Basic Edition)
• Title 19, Code of Federal Regulations (2016, Revised as of April 1, 2016 or 2017, Parts 1 to 199)
• Instructions for Preparation of CBP Form 7501 (July 24, 2012)
• Right to Make Entry Directive 3530-002A
Cell phones, laptops, pagers, smart watches and other communication devices may not be used inside the
examination room.
The registration for the October 2017 exam is anticipated to open in August 2017.
Customs has posted a “Sample Custom Broker Electronic Examination” on their website (http://usahire.
opm.gov/assess/sampletest/landing). The sample exam is timed (4.5 hours) but is not graded upon
completion. An applicant can take the practice exam as many times as desired.
Since the applicant will not have the paper exam booklet to take with them, it is anticipated the exam will
be posted on Customs website the following day.
On this first electronic exam, results are expected to be sent approximately 3 weeks after the exam. For
following exams, Customs expects result return times to be closer to 2 weeks.

The Aftermath of Petya
The cyber-attack in late June that crippled the Maersk Group’s system not only caused a short-term
disruption in many shippers’ supply chains but it also laid bare how vulnerable the industry is to this type
of attack. Over the past decade, ocean carriers, marine terminals, truckers, forwarders, and shippers have
focused extensively on integrating their computer systems to allow for increased visibility and efficiency.
This same integration also leaves each party increasingly dependent on outside members of their supply
chain for that data, and a loss of service by any one partner could cause a ripple throughout the chain,
possibly knocking out operations for other companies.
The attack carried out against Maersk, part of the ransomware virus known as “Petya,” struck thousands of
computers globally and impacted many companies and industries aside from Maersk and its subsidiaries.
When Maersk’s systems went down, it immediately impacted their ability to book and move cargo shipping
on Maersk vessels. It also impacted the visibility that alliance members, like MSC, would have on their
cargo. Maersk marine terminals around the globe were shut down, which meant that shippers were unable
to move containers on or off terminals, regardless of whether they were directly moved with Maersk. While
many of the terminals were able to come back online within a number of days, the industry was impacted
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for weeks while Maersk worked to bring different systems back up to speed. Disruptions to supply chains
for this length of time can cause a significant bottleneck in the process of moving goods, and cost shippers
millions of dollars.
Much of the focus in the aftermath of Petya has been on protecting systems against this type of attack.
According to the Journal of Commerce, U.S. ports receive $100 million annually from the Federal
Emergency Management Agency to protect against cyberattacks. Terminal operators argue that this
amount is insufficient as the increased integrations of supply chain systems means that this protection
needs to be spread out to all members sharing information. Each organization will need to remain
committed to ensure that their IT system defenses are strong, kept current, and that proper backup
systems are in place to ensure a quick recovery should there be an attack or failure. While these types of
processes can be expensive to maintain, the attack on Maersk can only further emphasize their importance.

Imported Organic Food Comes under Scrutiny
As the Senate Agriculture, Nutrition, and Forestry committee begins hearings to gear up for the next Farm
Bill, the spotlight is shining on the validity of the “organic” label on food imports. Many politicians and
domestic farmers believe that foreign countries are regularly labelling food “organic” fraudulently. A recent
story in The Washington Post, which followed millions of pounds of falsely labelled soybeans and corn from
Eastern Europe to the U.S., has further fueled the fiery debate and rhetoric on the subject.
Not surprisingly, organic foods now make up over 5% of the total American food marketplace, and this
total will certainly rise in the coming years. Perhaps disappointingly, American grain producers have been
quite slow to re-tool for the organic market; some 70% of the organic soybeans and 50% of the organic
corn consumed in the U.S. today are produced in foreign markets.
As one might guess, the USDA and FDA are under tremendous pressure to prove that their oversight on
presumably organic foodstuffs is both rigorous and comprehensive.
Spokeswoman Michelle Person of the USDA’s division which oversees the organics program (Agricultural
Marketing Service), had the following to say in defense of her agency’s controls:
“AMS investigates hundreds of complaints each year, issues Notices of Warning and Cease and Desist
Orders, and suspends and revokes certifications based on investigation outcomes,” she said in an email
statement to the Journal-World. “AMS-accredited certifiers also conduct their own investigations, and
have collectively suspended or revoked more than 900 organic farms, ranches, and businesses in the past

Baltimore Headquarters
1215 E. Fort Ave, Suite 201
Baltimore, MD 21201

Phone
1-888-you-1915

www.shapiro.com

you@shapiro.com

This newsletter is for informational purposes only. Although every effort is made to ensure accuracy, Samuel Shapiro & Company,
Inc. assumes no legal liability for any erroneous information. Links to other websites are provided for reference and convenience
and do not constitute endorsement of the content of those sites.

5

(five) years due to violations of the organic standards. To take enforcement action, AMS must have clear,
compelling, and legally-defensible evidence that can be connected directly to a responsible party.”
As the new Farm Bill takes shape in the coming months and as U.S. farmers face tremendous marketplace
shifts and competition, the scrutiny over imported organics will likely increase. At the risk of adopting an
Op-Ed tone, what is certain to this writer is the expectation of increased vitriol and speech-making in the
Capitol over organic imports.

Fraudulent Seller Issues Continue to Plague Amazon as Big Brands Enter the
Marketplace
Branding, Trademarks, and Intellectual Property Rights have always been hot topics for e-commerce giant,
Amazon, and their Fulfillment by Amazon (FBA) program. The issue has been attracting more attention as
larger, well-known companies enter into the Amazon marketplace in hopes of reaching a bigger audience
while securing market share. The growing threat comes in the form of FBA sellers who are distributing
unauthorized or counterfeit goods.
Amazon has an Anti-Counterfeiting Policy and denounces the sale of illegitimate products on their site.
They have gone to great lengths to create restrictive product listings that block prospective counterfeit
sellers at the front door, in addition to a brand registry program to help authentic sellers better protect
their trademarked goods. As the issue stands, Amazon ultimately leaves the responsibility up to its sellers
to make sure they are authentically distributing goods.
Part of the problem is oversight. While parties are able to report fraudulent sellers, the process can take
time with new sellers and storefronts popping up frequently. Big brands such as Birkenstock have ceased
selling on Amazon due to concerns over counterfeit products. It is unknown how other well-known brands
will fare as they decide to enter or remain in the Amazon marketplace and confront these issues. Nike
announced this month that it is planning to open its own vendor storefront on Amazon, which could have
substantial effects on sellers that are not authorized to sell Nike products.
Sellers have taken to calling this operation ‘Brand Gating,’ when one of their products is accused of being
fraudulent. The repercussions can be very serious as Amazon “may immediately suspend or terminate your
selling privileges and destroy inventory in our fulfillment centers without reimbursement.”
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Until Amazon and other like marketplaces address the issue of fraudulent goods and eliminate listing and
distribution of such products, e-commerce sellers, big and small, must continue to proactively address the
issue of counterfeit items within the market.

U.S. Wine Imports: Briefly Examining an Increase in Consumption
Since 2000, the total retail dollar amount spent by U.S. consumers on foreign produced wine has more than
doubled from $26.3 billion to $55.8 billion in 2015, according to Statistica.com. U.S. consumers’ appetite for
globally produced wine continues to increase due to a variety of factors.
The Tale of a Strong Dollar
The U.S. dollar has strengthened in value significantly over the past three years relative to several important
currencies, in turn making goods and services substantially more affordable for U.S. buyers.
Wine Economist highlights the fact that the euro, for example, fell from almost $1.40 to about $1.10 during
this period, meaning that a €10 bottle of wine would have fallen in price from $14 to $11 if the exchange
rate effect was fully realized. Per Mike Veseth of the Wine Economist, “This represented a substantial price
shift for a bottled wine. Price changes like this can be especially important in the bulk wine market where
margins are sometimes just pennies per liter and small changes can shift the competitive advantage from
one country to another.”
Boost from Millennials
According to Wine Spectator, “Millennials consumed 159.6 million cases of wine in 2015, which is equal to
about 42% of all wine consumed in the U.S. last year. This has led to the rise of wine delivery and check-in
apps, as well as products that promote convenience, like wine sold in a can. In the age of social media, the
urge to share your most recent finds and good taste has been a boost to winemakers.”
Michael Mondavi, who founded Folio Fine Wine Partners in 2004 and Michael Mondavi Family Estate
in 2006 commented in a recent on-line article from Business Insider, “Whether it’s with food or wine,
millennials are saying, I like this, and I’m going to share that with my friends. Young people today have the
confidence to express their preferences. I think that communication is now more important than the ratings
of wines by experts.”
Forty and fifty years ago, the wine industry marketed primarily to the older generations. Today, according
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to Mondavi, younger people are more interested in wine than ever — and it reflects a major shift in how
the modern American views food and drink.
Growing U.S. Online Wine Sales
Per ShipCompliant, sales revenues for wine sold online hit $2 billion in 2015, an increase of 8.1% from 2014
with 4.2 million cases shipped. Purchasing wine online gives consumers access to a much broader selection
of globally produced wines that they might not typically find in their local grocery store.
Wine Spectator describes the online wine consumer as “more likely to be male, over the age of 40,
married with children and have a higher household income. They also tend to be wine connoisseurs or
enthusiasts and spend more on wine than non-online buyers. When these consumers buy wine online they
are generally seeking higher quality wines. They are also quite tech savvy and are more likely to use phone
apps or tablets to research wine information”.
Below is a breakdown of total cases of wine shipped by region of origin compiled by Dr. Liz Thach from a
2016 online article entitled, “The Future is Bright for US Wine in 2017.”

A Quick Look at Foreign Wine Consumption in the U.S.
Based on statistics gathered from statista.com, the following percentile list details U.S. consumer spending
on wine by foreign country:
• Italy- 33.49%

• Spain- 5.29%

• France- 23.25%

• Germany- 2.40%

• New Zealand- 9.39%

• Portugal- 1.14%

• Australia- 8.80%

• South Africa- 0.89%

• Chile- 6.67%

• Other- 2.48%

• Argentina- 6.20%
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The U.S. remains the largest consumer group of wine in the world, recently passing France in 2013. Per
Reuters, U.S. consumers bought 29.1 million hectoliters of wine in 2013, an increase of 0.5 percent from
2012, while French consumption fell nearly 7 percent to 28.1 million hectoliters. Wine imports continue to
trend upward as U.S. consumers find themselves increasingly partial to the palatability, abundant variety/
access, flexible price points, and lifestyle that wine represents.

YTD Overview of U.S. Apparel Imports
U.S. apparel imports saw a slow start to 2017 and are still a bit sluggish, having declined by 1.9% YTD when
compared to 2016 volumes.
Despite the overall decrease, apparel imports from Vietnam, Nicaragua and Mexico actually increased
during the first half of 2017. Vietnam leads the pack with an uptick of 5.5%, a significant growth that has
helped them capture even more market share from a seemingly stagnant China. China’s market share has
continued to decline year-over-year and fell .6% during the first half of 2017.
The persistent decline in apparel imports is heavily attributable to a U.S. marketplace that continues to
favor online retailers over brick and mortar shops. Every week it seems that a new brick and mortar retailer
is going out of business, a fear that has caused many importers, some of whom used to account for the
largest import volumes to the U.S., to maintain a significantly diminished inventory. On the other side of
the spectrum, the majority of online apparel retailers are not large enough to fulfill the void created by
the absence of larger orders from the brick and mortar shops. Rather, online retailers tend to focus on
much smaller, more frequent orders with fast lead times – a makeup that decidedly favors the operational
capabilities of the more tech-heavy, Vietnamese factories.
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TRANSPORTATION NEWS
Cosco Purchases OOCL for $6.3B
In the latest major consolidation in the ocean carrier business, Orient Overseas (International) Ltd, the
parent of Orient Overseas Container Line (OOCL), sold to Cosco Shipping Holdings (Cosco) for $6.3B in
early July.
The acquisition creates the world’s third largest ocean carrier by capacity, pushing CMA/CGM into fourth
place. Only Maersk Lines and MSC are larger, and this puts 70% of the world’s shipping in the hands of only
six major carriers.
The operational integration of the two companies should be fairly straightforward since they are already
members of the Ocean Alliance and operate primarily in east-west routes. There is speculation that there
will be more complications and redundancies on inter-Asia routes. Cosco gains the world’s largest vessel in
the deal with several more mega-vessels on the books for production.
Many experts believe that the greatest strategic gain for Cosco is from a marketing perspective. Whether
it is fair or not, Cosco has a very China-centric reputation while OOCL is seen as a global carrier and counts
many famous global companies as loyal customers.
Many port terminals are included in the overall deal, and Cosco will end up with roughly 30% of port
capacity in Los Angeles by 2020. Cosco will also have increased control of Kaohsiung, Tianjin, and Ningbo
terminals, among others.
Because most of the remaining mid-sized carriers are largely state-owned, Drewry Shipping Consultants
commented, “…there aren’t many other takeover candidates on the shelf… there could still be some
minor regional acquisitions, but the big wave of M&A looks to have been concluded with this deal.” It
is believed that regulators will provide firm resistance for future major acquisitions or mergers since the
competitive landscape is now populated with so few carriers.

ILWU Votes in Favor of 3-Year Contract Extension with PMA
On Friday, August 4th members of the International Longshore and Warehouse Union (ILWU) voted to
extend their existing labor agreement with the Pacific Maritime Association (PMA) by 3 years. The current
contract was set to expire on July 1st, 2019 while the new extension will validate the contract through July
1st, 2022.
Despite mixed feelings leading up to the vote, the outcome was rather decisive with 67% of members
voting in favor of the extension, leaving only 33% in opposition. Not once, since its founding in 1937,
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has the ILWU voted in favor of a contract extension. Rather, the time-tested practice of the ILWU has
been to boycott work prior to any negotiation, which, according to the JOC, “…is easy money for the
ILWU because asset-intensive terminals cannot afford protracted slowdowns and will inevitably buckle
under union pressure.” Though this statement has held true in the past, the ILWU failed to account for
significantly reduced volume as a result of their continued disruptions – what good is higher pay and
guaranteed overtime when the demand for labor is shrinking?
The tactics of the ILWU during the negotiations of 2014/2015, which brought West Coast cargo to a
screeching halt, marked the first years wherein shippers significantly retaliated against the boycotting
tactics of the ILWU. During this time a myriad of shippers diverted their cargo to the far less disruptive East
Coast and Gulf Coast ports, and these shippers have continued to move their cargo via these new routings
as a means of out-maneuvering the fickle and disruptive West Coast ports. Many analysts estimate that
West Coast ports lost upward of 700,000 TEU’s worth of business during this time, most of which has still
not been recovered. Hence, the 2017 vote could be seen as the ILWU attempting to make amends with
shippers. Regardless of shippers’ initial reactions and concerns, the ILWU and PMA are hopeful that the
newly minted contract will provide a glimmering beacon of stability and encourage shippers to further
utilize West Coast ports.

Air Freight Snapshot
Global air freight growth is trending ahead of industry forecasts, and while some are hopeful that the
remaining five months will be just as promising, others caution against making such optimistic predictions.
Traditionally there is a point where manufacturing slows and inventory levels reach a peak in the brick and
mortar structure. However, the steady rise in e-commerce sales is a definite buoy for air freight. Capacity
increased 4.8% in June in the Asia Pacific market, and load factors rose, almost in tandem, to 3.1%.
The U.S. trucking sector predicts a continual rise in year-over-year tonnage through 2023, and many
European airports are reporting healthy growth of handled cargo volumes in June. Air import rates from
China rose at the beginning of the month, adding to already elevated rates that defied the traditional
Spring slack season. That upward momentum has leveled off in the last two weeks, but is expected to
rise again in mid to late August with anticipated electronics releases along with reductions in summer
passenger capacity leading into air peak season.
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LA/Long Beach Ports Anticipate Stable Equipment Operations for Peak Season
2017
With the summer-autumn peak season upon us, focus has shifted toward equipment availability and
operations surrounding the LA/LB ports; specifically, chassis availability. Since its launch in March 2015, the
Pool of Pools (PoP) has aimed to help improve chassis availability via equipment sharing amongst three
major Intermodal Equipment Providers (IEPs). Despite record container volumes in 2017 thus far, the PoP
(along with other assorted operations) has been able to thwart any significant chassis shortage. That being
said, there is still a need for carriers, terminal operators, truckers, and IEPs to work to identify any warning
signs of sudden disruption.
Pointing towards one area of concern, Alan McCorkle, Vice President of Yusen Terminals, has stated that
“the chassis supply right now is good, but the out-of-service chassis are still well above the target.” In
addition to a sizeable number of chassis sitting idle pending service, the port is also experiencing some
concerns regarding chassis dislocation. In June 2017, it is estimated that 53% of chassis in the PoP were
deemed to be dislocated, i.e. they were not returned to the same location they were picked up from.
Typically, this sort of dislocation tends to be a wash through the standard operations within the port,
but it is possible that the higher volumes associated with the summer-autumn peak season could have a
significant effect on the existing capacity.
LA/LB truckers have also expressed optimism as it pertains to the upcoming peak season. While container
volumes the past two years have continued to grow, truck turn times at the LA/LB port have only risen
slightly: 84 minutes on average for May/June 2017 and 81 and 88 minutes in January and February
respectively, as the pre-Chinese New Year spike in cargo volume hit the port – a potential indicator of the
effects this year’s peak-season volume could have on truck turn times.
In response to such opportunities for development the LA/LB ports have since finalized their initial
2-month pilot, tackling the creation of an information portal in hopes of increasing visibility and improving
operations. Though officials are currently evaluating the results, many believe the benefits of the
information portal are promising. It appears the LA/LB ports have shifted their focus towards identifying
potential bottlenecks and opportunities to enhance services, while making a significant impact on
operations, even in the face of record volumes.
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SHAPIRO NEWS:
Shapiro’s Annual Supply Chain Summer Seminar
Shapiro continued its longstanding tradition of serving its customers, vendors, and employees by hosting
its annual Summer Supply Chain Seminar. Panels of industry experts covered the most pressing topics
facing the logistics industry today. Freight panel discussions covered Vessel Sharing Agreements (VSA), the
current logistics and freight markets, capacity and supply/demand imbalances, terminal operations, U.S.
infrastructure, chassis challenges, and various regulatory compliance topics.
Angela Czajkowski, Shapiro’s Director of Supply Chain and moderator of the debate, noted, “This year, as
in years past, I feel truly grateful to everyone who helped to bring the event together. Our panelists came
prepared to educate our audience, to open themselves up to questions, and to participate in valuable
dialogue with the crowd. Through coordinating this seminar, our hope is that everyone left the room with
new insight and an action item or two on ways to improve their supply chains. The 2017 seminar certainly
did not disappoint. We look forward to keeping it fresh in 2018.”
Following the seminar, Shapiro shuttled employees and attendees to the Propeller Club’s annual Crab
Feast at Conrad Ruth’s Villa in Middle River, MD. The event, which attracts thousands, is arguably the most
popular industry gathering of the year. The feast is a fundraiser for the Propeller Club, enabling the group
to make significant contributions to various non-profit maritime organizations.
Shapiro would like to thank all of the panelists listed below:
• Teresa Fox: Import Specialist | Port of Baltimore
• Matthew Barra: Compliance Investigator | Consumer Product Safety Commission
• Matthew Zehner: Vice President, Surety Information & Analysis | Roanoke
• Joe Barbieri: Senior Director, Supply Chain | Five Below
• Tanga Fitzgibbon: Deputy Director of the Bureau of Trade Analysis | Federal Maritime Commission
• Matt Kobussen: Director of Global Logistics | Shapiro
• Carsten Hansen: Business Development, North America | Shipco
• Andre Dickemann: Vice President, Logistics and Distribution | Ollies Bargain Outlet
• Pat Cermak: Senior Vice President | ITG
• Gregory V. Iannarelli, Esquire: Senior Director, Business Development | Port of Philadelphia
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Shapiro Selects Rachel Kimmel as the Recipient of its 2017 Student Scholarship
Shapiro’s Educational Committee announced the winner of their annual student scholarship program.
The scholarship, open to all Shapiro employees’ children, is granted after a rigorous evaluation process
comprised of academic achievement records, letters of recommendation, a personal statement and an
essay from each candidate. The winner, Rachel Kimmel, received a $2,000 scholarship for her college
studies. Shapiro’s commitment to education extends deep into their culture, and they contribute funding
and teaching hours to the University of Baltimore’s Export Import Management course in the Merrick
School of Business. The Company also maintains an internal education program, Shapiro University, for
employees to learn and cross-train in varying career paths; additionally, Shapiro covers tuition for qualifying
courses (and qualifying performance levels) for employees who seek continuing education outside Shapiro.
Rachel Kimmel, the winner of Shapiro’s 2017 student scholarship, is a Forensic Chemistry major with a
concentration in DNA analysis at Towson University. She is set to graduate in May of 2018 and plans to
begin working on her Master’s degree in Genetics. Rachel is seeking to work as a DNA analyst for the
government after obtaining her bachelor’s degree, and ultimately she hopes to conduct medical research
for gene therapy to cure diseases caused by mutations, such as cancer, Tay-Sachs disease, and other
genetic disorders.
Rachel’s father, Robert Kimmel, the Company’s IT Director, has been with Shapiro for almost 25 years.
Kimmel noted, “I am incredibly proud of my daughter and her accomplishments. She is mature beyond her
years and I’m very impressed that she has maintained a high GPA while taking such difficult courses.”

Employee of the Month
As previously featured in Shap Talk, Shapiro has been sharing the names of employees who have been
recognized for their exceptional efforts and contributions to our Company. At Shapiro, we continually work
to develop, challenge, and inspire all of our employees to grow individually and with the Company. This
month, we would like to recognize Greg Livingston, Programmer Analyst in Baltimore for his outstanding
performance and contributions.
We encourage you to provide us with employee feedback! Please email us at hr@shapiro.com.
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Shapiro Freight Report
This high-level, monthly review of the U.S. import freight market provides key insights into the tumultuous
world of international shipping. From carrier alliances to labor strikes, Shapiro covers the pertinent
information logistics managers need to know. Check back monthly to ensure you don’t miss key industry
insights!
In the blockbuster deal of the year, Cosco acquired
OOCL for $6.3B. The combined entity will rank 3rd in
the world for total capacity and will slide just past the
One Network Express (the future combined enterprise of
NYK, MOL, and K-Line) for 1st place in the Transpacific
U.S. trade. Post-acquisition, Cosco will control over
16% of the U.S. Transpac. As these two carriers are both
part of the Ocean Alliance, it is not expected that this
merger will have much of an impact on the current carrier
alliance makeup.
Beleaguered Yang Ming announced a profitable Q2
for 2017 and has already forecast a profitable 2017.
The carrier has fared well in raising new investment
capital though the trade is still abound with rumors of
Yang Ming being acquired by Evergreen or other larger
carriers...
Click here to read more!
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